




Takin’ the Show 
on the Road 
Continued from front page.

Programming might be a far cry from framing a house or herding livestock, 
but Cory Rasmussen brings both experiences to his role with great success. 
Growing up on a South Dakota ranch, he drove cattle, llamas and buffalo, 
and carpentry helped pay for college. “It’s about keeping things in line,” 
he says. “You start with a plan, make modifications when you need to, and 
when it’s done you can sit back and admire your hard work.” Cory escapes 
the straight logic of working hard for our customers in the outdoors, 
camping and fishing with his wife, Janet and their two daughters.
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The Heart and Soul Behind Your Voice

With seed money from the National 
Corporation for Public Broadcasting, 
WKSU launched FolkAlley.com in 2003. 
Now thousands of people all over 
the planet stream Folk Alley through 
their computers every day. Members 
from 90 countries have pledged to the 
site, and it is approaching $300,000 in 
annual contributions.

Even with that success, there were still 
folk music enthusiasts across America 
who didn’t know about Folk Alley, 
and a WKSU benefactor wanted to 
do something about it. She donated 
$150,000 for the RV, its equipment 
and the vinyl wrap that announces, 
in unmistakable fashion, the arrival of 
Folk Alley. 

Let the Good Tunes Roll
The RV is much like the performers it 
helps promote – colorful and bigger 
than life but down to earth and 
functional. The rig is outfitted with 
advanced audio and video equipment, 
a stage that folds out the back and 
traveling room for four people. It’s a 
huge billboard at festivals that also 
allows the staff to record content for 
FolkAlley.com.

That’s exactly what they did at the 
50th anniversary of the Newport Folk 
Festival, which touted its artist line-up 
as “…a slice of folk music then and 
now.” In its first appearance, the Folk 
Alley RV underscored the convergence 
of old and new by bringing the latest 
technology in a decidedly old-
fashioned way, on wheels.

WKSU plans to hit at least five festivals 
around the country in the summer 
of 2010. While the kids will still be 
wearing beads, peace signs and 
tie-dye T-shirts, they’ll be joined by 
people their parents’ age who grew up 
with folk in the background. The music 
will be the same but different, and the 
Folk Alley RV will be there to capture 
every chord, acoustic or otherwise.

Cory Rasmussen 
Programmer 

A Special Thank You to Our 
Allegiance University Sponsors

For nearly 25 years, Aria has served non-profits nationwide with 
tele-fundraising and handwritten mail services.  Aria’s courteous, 
customer-friendly approach means zero complaints from donors for 
most clients.
www.ariacallsandcards.com • (800) 955-9924

Satori Software delivers industry-leading address management 
solutions for organizations that collect, maintain and mail to contacts.
www.satorisoftware.com • (800) 553-6477

Kinetic Leasing, Inc. is a general equipment leasing company providing 
flexible, creative, leasing solutions to middle market businesses and 
municipalities across the United States. 
www.kineticlease.com • (800) 558-7337

When you are planning an acquisition campaign, Lorton Data can 
help you with everything from purchasing targeted lists to printing 
and mailing personalized letters. 
www.lortondata.com • (651) 203-8200
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Sage Payment Solutions (supported by Fairway Payments) provides 
secure, PCI compliant credit card services for Allegiance customers. The 
Sage Vault has been integrated into Allegiance’s systems giving users 
security and peace of mind in payment processing.
(703) 663-3055 • www.fairwaypayments.com

TeleDirect Call Centers provide on demand pledge services to PBS and 
NPR affiliates.
(800) 776-1081 • www.teledirect.com

We specialize in a full range of premium gift solutions. Forest offers 
a growing online catalog of more than 8,000 premium items. Plus, 
our Forest Direct service gives you a cost effective and easy way to 
complete premium fulfillment.
(800) 253-1800  • www.forestincentives.com

Charitable Auto Resources, Inc. is dedicated to helping nonprofit 
organizations raise funds through successful car donation programs. 
Our used vehicle donation programs are turning clunkers into cash for 
many worthy causes across the country.
(888) 634-7227 • www.charitableautoresources.com

Allegiance has created a new position to enhance communication and 
provide additional training opportunities for our clients.

Aliceyn Magelky joined Allegiance in October as our Client 
Communication and Training Manager. She works closely with our 
support staff to identify issues that clients are encountering and 
communicates directly with clients to ensure we have provided the best 
possible solutions. She also is working to enhance our training offerings.

“Allegiance already has been providing decent customer support, but we need to do 
an even better job,” said Allegiance CEO Mark Jensen. “But rather than being reactive to 
customer needs and desires, we want to be proactive. The client communication and 
training manager position is dedicated to making that happen.”

Aliceyn is working to improve customer support  
in a number of ways, including:
• Calling new clients every day for a period of two to four weeks following an installation to 

address issues or questions.

• Regularly touching base with all clients to help ensure they are using Allegiance to the 
fullest possible extent in implementing best practices for fundraising.

• Logging and analyzing all support calls to and from clients to develop a comprehensive 
database of issues and solutions. This will help us develop and deliver training materials 
and webinars based on common issues.

• Developing documentation for software updates that will be sent to you at the same time 
you receive the updates.

In terms of training, Aliceyn will be:
• Facilitating and/or conducting interactive sessions from Fargo. With the technologies in 

our new training facility, she can conduct simultaneous sessions with people in each of 
the 42 states where we have customers.

• Offering regional training seminars. For example, she could provide or facilitate training 
in Indianapolis for all the Indiana stations that use Allegiance. This will cut down on travel 
costs for our customers and enable those who have out-of-state travel bans to access 
face-to-face training. Multiple stations also can lower their costs by sharing the per-day 
fees.

• Delivering and archiving additional webinars that can either be accessed live or when 
clients need them.

Prior to joining Allegiance, Magelky was an account director at an advertising and 
marketing firm. She also has experience working for non-profit organizations and a 
software company.

Whether you print your own tax receipts or a vendor takes care of 
them, it’s easier than ever with Allegiance Fundraising 8.6. After taking 
care of year-end tasks such as running your premium and benefits 
functions, click the “On Demand” button on the main menu, then click 
on “Tax Receipts.” Select the date range, source code and account 
groups and enter your segmentation. For step-by-step instructions, go 
to allegiancesoftware.com/techtips and click on “Tax Receipts 2009.” 

Mark’s 
Message
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Mark Jensen,  
CEO
Allegiance

Lois O’Meara 
Software Services 

Manager

Year in Review 
It’s a good time to reflect on 2009, 
celebrate our achievements and 
continue to think about how 
Allegiance can better serve you 
moving forward.

2009 was an extremely busy yet  
highly productive year.
1 -  New building, new brand, new logo
2 -  New corporate colors 
3 -  Remote Web Module installations
4 -  Allegiance University training events
5 -  On-site follow-up training stints 
7 -  On-site system installations
7 -  Allegiance programmers working on .NET 

programming language migration
8 -  Conferences attended
13 -  States of origin for stations that have 

participated in Allegiance University
38 -  Version 8.6 upgrades completed
42 -  States where stations are using Allegiance
98 -  Customers visited in Alabama, Alaska, 

Georgia, Indiana and Tennessee

Our accomplishments have been truly 
remarkable, but there is still much to 
do in our development and support 
departments to serve you better. Since 
the beginning, 32 years ago, we’ve 
been in a better position than anyone 
to fulfill our overriding mission, “To 
exceed customer and employee 
expectations, to maintain their loyalty, 
and to help nonprofit broadcasters 
raise more money and operate more 
effectively.”

YOUR staff, YOUR mission, OUR 
software and support – let us become 
The Heart and Soul Behind Your Voice!

Happy Holidays!

New Position Enhances 
Customer Communication, Training
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Folk Alley Remote Studio 
Connects Old and New
Folk music has a new signature ride, and it’s helping WKSU out of Kent, Ohio, take the genre 
worldwide.

Folk was once Woody Guthrie, The Kingston Trio and Pete Seeger, a performer at the first 
Newport Folk Festival in 1959. Back then, the VW bus epitomized wheels for the beaded, 
peace-signed and tie-dyed kids who came to see the show. Today, it’s an all-woman bluegrass 
band called Uncle Earl, the Nashville-based old-time string act Old Crow Medicine Show, and 
Edward Sharpe & The Magnetic Zeros, hailed by the LA Times as “…one of the more unusual 
musical acts to emerge from Los Angeles in some time.” 

After 50 years, Newport is still one of the country’s premier folk festivals, but this year a new, 
bigger, better bus rolled in and stole the show: the WKSU-Folk Alley remote studio. From the 
39-foot RV, WKSU staff recorded audio and video to stream around the globe over  
FolkAlley.com, the world’s largest provider of folk music.

Backing It Up A Bit
WKSU-FM became an Allegiance customer in July 2009, but the National Public Radio affiliate 
at Kent State University has been spinning folk for more than 50 years. Its signal is the most 
expansive in Ohio, reaching 22 counties in the state and into Pennsylvania. The station also is 
one of only 13 in the country selected to contribute content to NPR’s music site.

WKSU’s programming has helped foster the university’s long-standing connection with the 
folk community, and for more than three decades it has hosted the Kent State Folk Festival. 
But even as WKSU’s airwaves bolstered folk in Ohio, the genre quietly drifted into the 
backwaters of American music. 

“Some stations host boutique shows for a couple of hours on weekends, but for the most part 
it’s tough to find folk music on the dial anymore,” says Al Bartholet, WKSU General Manager. 
Still, he says, there’s a substantial potential audience throughout the United States and around 
the world. 

Changin’ with the Times
WKSU began posting archived folk performances on its Website in the late 1990s. In 2000, 
Bartholet and his staff began meeting with the Integrated Media Association, and the idea 
that resulted was a Website dedicated to folk content. 

“The beauty of new technology is you can take a really niche kind of thing, reach everyone in 
the universe and build a substantial audience,” says Bartholet. “We’d been doing folk for a long 
time and we had archived content to start with. It was a great opportunity for WKSU.”

The Heart and Soul Behind Your Voice

Training  
& Events 

Allegiance University:
Traffic & Corporate Support 
May 10-13, 2010 
Aug 9-12, 2010 
Fargo, N.D.

Fundraising 
May 17-21, 2010 
Sept 13-17, 2010 
Fargo, N.D.

Tune-In to Higher Revenue 
   Best Practices for  
   Better Fundraising Results  
July 19-21, 2010 
Fargo, N.D.

Conferences:
NETA 2010 Conference 
Jan 12-15, 2010 
Henderson, Nev.

NRB 
Feb 27-March 2, 2010 
Nashville, Tenn.

PBS Development  
Conference/Annual Meeting 
May 17-20, 2010 
Austin, Texas

PBMA 
June 1-4, 2010 
Tampa, Fla.

PRDMC 
July 8-10, 2010 
Fort Worth, Texas

Momentum 2010 
Sept 9-11, 2010 
Orlando, Fla.

Contact us today to  
find out more!
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Developments is a newsletter 
for broadcasters, about 
broadcasters. There’s always 
more to every story – what’s 
yours? To share station 
and staff achievements, 
milestones, updates, victories, 
watchyamacallits and whatevers 
in our next issue, give us a call or 
shoot us an e-mail.

Sue@allegiancesoftware.com 
(800) 858-7654

allegiancesoftware.com
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Keepin’ It Live 

Continued on page 3.

Allegiance Shout Outs

Congratulations to the development teams at our 
customer stations that earned 2009 Development 
Awards for Inspiration and Overall Development. The 
awards will be presented in May 2010 during the PBS 
Annual Meeting in Austin, Texas.

Award for Excellence in Overall Development

• WILL-TV, Urbana, Ill.

Overall Development

• WILL-TV, Urbana, Ill. 
• WTIU-TV, Bloomington, Ind.

14




